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THE NEW POWER BROKERS:
officers of the Democratic Party of

convention. The new leaders are, from left, Norma
chairman. Carry-over officers,
tion, are Christobel K. Kealoha (right), secretary; and Eric Honma (not shown),

treasurer. Some members of the party haven

and Dennis J. Oliver,

results are final. See a related story an
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There are two new, and two carry-over,
Kauai as a result of the last county
Jean Trask, vice chairman;
re-elected at the conven-

d photo on A-6.
Thomas Tamura/Kauai Times Photo
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By PAUL C. CURTIS

't conceded that the election’s

LIHUE — Is it a case of sour grapes,
valid concems about a skewed election
process, or the old guard trying to hang on
in vain after an apparent new direction was
chosen?

Whatever the case, the new officers of
the Democratic Party of Kauai are pressing
on regardless, content that the election at
the county: convention that elevated them
into party leadership roles will stand up to
party and public scrutiny. '

The job now, according to Dennis J.
Oliver, who won election to the position of
county party chairman with a one-vote (26-
25) victory over former county party chair
Jeremiah M. "Jerry" Kaluna, is to actively
promote and support Democratic candi-
dates seeking elective office.

This year, that will include everyone
from presidential candidate Bill Clinton to
U.S. Sen. Dan Inouye down to state Board
of Education candidates and county prose-
cuting attorney.

There are no less than four official chal-

A MILLION PEOPLE ARE JUST $42 AWAY FROM KAUAI

Visitor industry turns to kan

By SUE DIXON-STONG

LIHUE — The managing director of
Kauai’s largest hotel said it months ago.

"My feeling is that we’re going to look
at 1991 as being a good year," said Westin
Kauai’s David Shackleton.

In its mid-year revision last week, the
Hawaii Visitors Bureau made it official.

Tourism in 1992 may drop by as much
as 2 percent over last year, HVB forecast-
ers predicted, basing their estimate on re-
search gathered from 428 travel agents
around the world.

That picture might not look so gloomy
if 1991 had, indeed, been a good year. The
fact is that tourism, especially Mainland
business, has been flat for two years. At the
end April, according to HVB figures, the
state’s visitor count was down 6.3 percent
from 1990.

HVB'’s Joe Collins blames the whole
thing on the Mainland’s economic slump.

“1t’s driven totally by a continuing and
lingering recessionary economic climate
on the Mainland," he said. "Those folks
over there have now lived through a reces-
sion fully 13 months longer than the best
national or state economists predicted it
would last.”

Traditionally, that Mainland traffic has
provided the bulk of Neighbor Island busi-
ness. Collins said two-thirds of visitor days
from westbound traffic are spent on the
Neighbor Islands.

"So the Neighbor Islands suffer from
lack of their prime market and lack of
distribution from the growing eastbound
part of the market,” he said. °

That’s one reason the county is looking
at shifting some of its advertising dollars to
Japanese and European markets, both of
which are showing gains on Kauai.

Chris Cook, of the county’s Economic
Development office, said an eight-page in-
sert in a Japanese travel magazine is setto
come out probably in July, and the
county’s new advertising budget includes
money for European marketing efforts.

break as the visitor industry turns to
kama’aina business to offset the lull in
Mainland travel.

"You must remember there’s a million
people sitting outside Kauai that are $42
away," said Gary Baldwin, Thrifty Car
Rental's state director of marketing and
regional manager for Kauai.

"There’s no choice but kama’aina,” he

Meanwhile, local travelers are getting a.

said. "That’s the only market left right
now."

Newspaper travel sections are full of
kama’aina travel packages these days, but
no one seems to know. what impact local
business has on the market.

The HVB, said Collins, doesn’t track
that segment of the market. Neither do
inter-island air carriers, though it has been
estimated that anywhere from 20 to 40
percent of inter-island travelers are local.

What percentage of those travelers are

on one-day business trips versus those who
book hotels to vacation on another island
isn’t clear.

Travel agents says business travel
throughout the state is up. Kama’aina
package wholesalers, like Roberts Hawaii,
say competition for the weekend get-away
dollar is stiff.

Kioni Wagner, Hawaiian Airlines
spokesman, said the carrier’s new monthly
commuter air passes have been very popu-
lar especially among business travelers.
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lenges to the way the election was run at
the county convention, and a special com-

~ mittee led by Oahu’s Les Ihara and ap-

pointed by the state party’s Central
Committee is looking into the allegations.

The current county party officers are
equally sure that the special committee will
validate their election, and that any chal-
lenges to their election should have been
voiced on the floor of the convention at the
time they allegedly took place. :

"If there were any challenges to these
persons, they would have to be blatant, and
would have to come from the floor," Oliver
said.

"It was a close race, but I think it was a
fair race," said Christobel K. Kealoha, cur-
rent county party secretary and county con-
vention chair.

The current officers, operating under
the premise that they will still be the offi-
cers once the challenge smoke clears, are
Oliver, chair; Norma Jean Trask, vice
chair; Kealoha, secretary; and Eric Honma,
treasurer.

At a press conference last week, they

¥

/\ See FAIR on A-6
@ ERORES 34

1aainas

"Sales of that particular product have
exceeded our expectations,” he said. "We
think that it has helped to stimulate inter-
island travel, and we have seen incremental
increases in our inter-island passenger ac-
counts."

The passes, good for one calendar
month, sell for $499 and can be used for
unlimited inter-island travel during that pe-
riod of time.

Wagner said Hawaiian tends to encour-

See KAMAAINAS on A-2
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a Kaﬁ“"ﬁ resident is the chairman of
the E’a&wan Hotel Association on the

Tﬁrng 93 chairman, Nishizaki
fomg}y took over from Koen Wit-
teve&r;: a partner of Intérnational
Hosggahty Services, Inc., last

¥

Wediigsday, July 1.

1969, and has served as chamnan and
president of each of the- three Outer
Island HHA chapters.” He was charr-
man of the HHA’s stateW1de 1992
Visitor Industry Charity Walk,
Nishizaki was bom in Honolulu
and attended thie University of Ha-
waii at Manoa, where he received a
bachelor’s degree in business ad-

ministration and travel mdustry man-

agement.
In 1972 he joined* ITT Sheraton,

and held various hotel management -
positions in Los Angeles and San -

Francis¢o. He returned to Hawaii in

’ 1977 as, general manager of the

Sheraton ‘Waiakea Vrllage ‘Resort in

.Hilo on the Big Island. -

- Subsequently, be served as gen-
eral manager for four Sheraton hotels

., throughout the islands, and has held
‘his current position as vice president
and general manager at the Sheraton

K‘auai since 1988.
. Murray Towrll who was installed
as HHA president on July. 1, will join

,the'execunve board mcludmg Chris

von Imhof, presrdent and general
manager of the Hawaii Prince hotel,
the new chairman-elect; Phll Sam-

mer, general mangger of the Ilima

Hotel, elected to the vice chairman

post; and Henry Hu, consultant for

-the Waikiki Holiday, : remarmng as

treasurer.

Robert "Bob" Hawes, general
manager of the Waiohai, was elected
chairman of the HHA Kauai chapter,
while Hyatt General Manager Rick
Riess and Peter Herndon of Haseko,
Hawan were both elected at-large di-
rectors of the HHA state organiza-
tion. Michael Warriner of Hotel
Coral Reef was elected ‘a tepre-
sentative of small hotels;

July 8, 1992, The Kauai Times A-9

BIG JOB: Ernest K. Nishizaki, vice president and general man-
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ager of the Sheraton Kauai, is chairman of the Hawaii Hotel Asso- "

ciation on the state level now, charged with coming up with ideas to
boost sagging occupancies statewide. See the story at left.

Brum returns to Hawdaii

as Westin director:
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MOST SPENDiNG DONE B YAMERICANS

Visitors spent over

From A-1

States, who accounted for 58 percent
. of the nearly $10 billion spent inHa-
waii.-

On Kauai last year,

--$1,104,896,000, or just over $1 bil-

lion, was spent by visitors, and of that

- total, visitors from the United States

+ contributed $937,471,000, or 85 per-

- cent. *

Japan visitors’ contributions were
next, at the $66 million discussed
above, at 6 percent of the island’s
total income from visitor spending
(see the chart).

Kauai, apparently, still sufféers
from a disease that industry officials
have scratched their heads over and
tried to offer up solutions for — the
use of Kauai by Japanese visitors as
a day trip, or a single-overnight stop.

While visitors from Japan stayed
nearly six days in the state, they
stayed an average of less than two
days on Kauai,

"You need the length of stay to get
the spending,” Collins said.

fecting Kauai’s bread-and-butter

How does

S

market of Cahfomla and other Main-
land states, the increases in visitor
spending by Japanese and other east-
bound visitors won’t really help
Kauai that-much, Collins noted,

The 1992 first six months’ totals
show Japanese and other eastbound
visitors helping the state see more
money being spent heré than last
year. The staté recently passed the $5
billion mark in visitor spending this
year.

Westbound visitor days for the
first six months of 1992 were off by
over 6 percent, while eastbound visi-
tor days were up just over 16 percent
for the same period, compared to the
first half of 1991,

"This information underscores the -

importance and value of having a di-
versified portfolio of markets,™ said
Gene Cotter, HVB’s senior vice
president of marketing,

“The two-year economic down-
turn on the Mainland is precisely the
type of situation that mandates con-
tinued marketing efforts in Europe,

( - Asia, and other paris of the world,
With the Mainland recession af-.

according to our Strategic Marketing
Plan," Cotter said.

the HVB

determine how much
the visitors spend?

LIHUE ~— Just how does the Ha-

‘waii Visitors Bureau come up with
‘accurate figures for visitor spending?

By keeping diaries, of course,

Visitors from all over the world
are given spending diaries each day
by the HVB, and the visitors volun-
tarily keep track of each expenditure,
including airfare, rental car (if appli-
cable), hotel or other accommoda-
tions, groceries, and other spending.

From those figures, the HVB

able to come up with figures for all
visitors, as well as visitors from spe-
cific countries,

“It’s as accurate as anybody can

get," said Joe Collins, HVB’s vice,

president for market research,

"We know how much visitors
spend in restaurants,” Collins said,
-responding to a question as to how
the HVB knows how much visitors
versus residents spend ina parncular
restaurant,

ceae 5 o R n g gederres Sl

August 26, 1992, The Kauai Times A<3 -

Kauai in 1991

“If we had not cultivated these for-

~ eign markets, we would not have"

their off-sefting revenues,” he said.

Japanese visitors to the state Jast
year spent $344 per person per day,
up from the same numbers of 1990,
Westbound conventions and meet-
ings travelers remain important to the
state, as they spent $164 per person
per day in 1991, plus an additional
$501 per person per day for meeting-
related items, totaling $665 per per-
son per day.

Eastbound attendees were even
more valuable, spending $263 per
person perday in 1991, plus meeting-

related expenditures bringing their
'totals to $764 per person per day.

" Those atferiding meetings and

-conventions, and here on incentive

trips last year, brought the state $1.6

" billion, or)16' percent of all visitor .

spending. *

In 1991 C‘anadxan visitors re-
mained the longest-staying arrivals,
averagmg 13.26 days in the islands if

arriving from points east. Germany

was second (11.63 days), followed by
the Umted States (9.72) and other
European countries (9.64).

* Still, the sheer numbers of west- -

bound visitors to Hawaii and Kauai

mean they spend the most in the is-
lands.

But the she_er_t spending power of

the eastbound visitors means they
spent more per person than their
westbound counterparts.

Collins said he was surprised, and
not surprised, by figures showing that

visitor spending in the state hadn’t

decreased for the first half of this year
compared to the same periodin 1991.

He expected that the number of
bodies eastbound wouldn’t make up
for lower numbers of westbound visi-
tors, but was surprised when the
spending levels stayed about even,

That means, theoretically, that
Hawaii can afford to lose 2.5 west-
bound visitors for each .eastbound
visitor, at least as faras visitor spend-
ing is concerned. Visitors from Ja-
pan, as indicated earlier, still spend
nearly three times as much money per
day on-vacation in Hawaii than do
westbound (Mainland) visitors,

Further, ‘Collins has heard that
Kauai is enjoying a busy August, and
that makes sense since-this is tradi-
tionally the busiest month in terms of
visitor arrivals,

- August’s ‘totals will show gains
especially over the four months be-
fore this one, but Collins said he
doubts that August of 1992 will be

- better than August of 1991, if for no
(primarily from the U.S. Mainland) -

other reason than westbound seat ca-
pacity on the airlines is off 18 percent
this month compared to August of
1991,
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Dods ne v First Ha

HONOLULU--Walter AT
Jr., 48, was recently elected €
man and chief executive offic
First Hawaiian, Inc. and its pris
. subsidiary, First Hawaiian Bar
The announcement wasma
the boards of the two comp:

which met to elect a SUCCess: 1

First Hawaiian’s previous cha

Hawalil

HONOLULU--John D. Bel-
finger, chairman and chief executive
officer of First Hawaiian, Inc. and its
subsidiaries, passed away today of
natural causes. He was 66. Principal

JohnD. Belliﬁger

and chief executive officer, John D.
Bellinger, 66, who passed away on
Sunday, Sept. 17 (see the story
selow).

Dods will also retain the title of
resident of First Hawaiian, Inic. and

 ijrst Hawaiian Bank.

‘the boards of First Hawaiian’

Zreditcorp and First Hawaiian Leas-

subsidiaries-include First Hawaiian
Bank, First Hawaiian Creditcorp and
First Hawaiian Leasing.

First Hawaiian will continue tobe
operated by the management team
asseinbled by Bellinger, headed by
| First Hawaiiap, Iric. President Walter
A.Dods, Jr.o; .

Bellinger; one of the state’s
preeminent business and community
leaders, spent his entire professional
career with First Hawaiian Bank,
| working his way up from teller to
. chairman and chief executive officer
of the $4-billion bank holding com-
4 pany. , ,
After spending four years at the
bank as a teller from 1942 to 1946,
he served in the Army before rejoin-
ing the barik in 1947. In 1955 he was
appointed vice president and cashier.
He was promoted to senior vice
president in 1963 and, four years
later, to execytive.vice president.

He was named president'in 1969

waiian

tions of the companies.

loses a real i

ing also elécie’gl Dods chairman and
chief executive officer.

In making the announcement, D.

Hedben Porteus, senior director,
“stated on behalf of the boards, "We
‘have the utmost confidepce in the

ability of Mr. Dods to successfully
oversee the management and opera-

and chairmaiiin 1979. Atage 45,he
was not only the youngest president
the bank ever had, but one of the
youngest in the nation.

Bellinger oversaw the construc-.
tion of the bank’s administrative
headquarters, the introduction of the
MasterCard credit card system, and
the formation of the holding com-
pany, First Hawaiian, Inc. The com-
pany has had 24 consecutive years of
record earnings.

" He served as a trustee of Punahou
School, and on the board of five cor-
porations:  Alexander & Baldwin,
Inc.; Matson Navigation Company;
Halekulani Corporation; Hawaiian
Telephone Company; and Res-
taurant Suntory USA.

The island-born Bellinger was
among the.most active business
leaders in the community. He had
been the Hawaii chairman of theé
Japan-Hawaii Economic Countil
since its inception.

Bankcha

slanc

_ "I:Iejhés ouf fu_ll support, and we
look to -the’ future with optimism,

knowing that the tradition of excel- .

lence established by Mr. John D- Bel-
Jinger will be continued,” he said.

Dods has been president of First
Hawatign Bank since 1984, and was
riamed president of First Hawaiian,
Inc. in March of this year.

He chairéd of- co-chaired’ mary -

fund-raising efforfs that rdised mil-
lions of dollars for such caiises as the
renovation of Palama Setflement, the
Imin Center at Jefferson Hall and
Kawaiahao Church, as well as the

* construction of anew building for the
Blood Bank of Hawaii. -

He was in the middle of 2 $3-mil--

fion fund-raising effort to construct
and operate the Bobby Benson

Center, the state’s first alcohol and

drug rehabilitdtion center for -

teenagers.

Recognized ni_a'ny times for his

community and business achieve-
ments, Bellinger has received-a host
of awards from local, national and in-
ternational organizations and
governments. _

»These include the Disﬁnguished
Citizen Award by the Congressional
Medal of Honor Society, the
Japanese Imperial Third Class Order
of the Rising Sun, and Hawaii’s Dis-

He serves on the boards of First
Hawaﬁan,-li)c,--iFirstHﬂwe}iian Bank;;:

hief executive

“ecutive vice presiderit in 1976. N
~ - Upon being named president in

First Hawaiian Crediteorp and First 1984, he was given the responsibility

HawaiianL@@S_i_ng’. , 3 o
Dods joined the bank in 1968 in-

_its marketing division. He'was

promoted to assistant vice president
in 1969, vice president in-1970
senior vice presidentin 1973,ande>

Aloha Conific]
America. - . i

Boy'Scoufs 0

dolences to the Bellingers on behalf

of myself and the entjre. First:

Hgwaiian family," Dods gaid. -
"He had a tremendous impact ot

only on the bank and the community,
but on my life as well. Rarely has

one man contributed so much to the
state.” ‘ :
A graduate of Roosevelt High
School, he aftended the University of
Hawaii at Manoa. He held an
honorary doctor of Jaws degree from
the University of Hawaii at Manoa,
and an lonorary degree of doctor of
humane letters from Hawaii Loa Col-
lege. :
Bellinger is survived by his wife,
Joan; children, Dona, Jan and Neil;
and two sisters, Julie Herrick and
Mele May. :

First Hawaiian, Inc.is a one-bank

v1*d like fG/0ffer mysincerestcon- -

of ‘overseeing the day-to-day opera-

tion of most of:the bark.” .

: ‘Wdlter:A;'_Do-dS,:I r.

holding company- whose principal
subsidiary is First Hawaiian Bank,
the secorid largest financial instity-".
tionin Hawaiiwith more than $4bil-.
lionin total assets. ..

Other major subsidiaries include
First Hawaiian Creditcorp, Ine.; the
state’s largest locally-owned -in-
dustrial loan company; and First
Hawaiian Leasing, Inc., whichi'is
primarily engaged in commeicialy
equipment and vehicle leasing:

Mitten named

historic chair
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'_roup aﬂ'racted to Tlmes

pened is that I now own shares The staff at the newspaper is rmprovement of typesettmg oo
of a ecorporation that owns Jooking forward to f\;rther pablllty via computer termmals :
shares of Wolf Publishing Com-  growth to be financed by sub- ““Well have to think of new
pany 1 have upgraded my stock-  stantial investment in equip- ways to make typos  Wolf ;
holdings;* he said. - -~ mént and technological 1tnprove- laughed- - % B

- LIHUE — “The Kauai Times [
: has not been sold,” said Peter
Wolf, publisher of Kauai's larg— :
Zeww - |” est circulation - newspaper _
Co Wolf respondmg tc -specula—

‘Puhi Enterprises, Inc. main- ment .

- i « -This is great news for local
tains a minority interest in Wolf The only clear changes to &

Kauar businesses :the

D e e e L A L P Y ATRTIRpLS

; n
e e it t - Publising Company, Ine. (%6 lace o manaseteth W poria the Times tr b

i & the weekly, founded - WPC remains-a Hawan do- tices,” said Wolf. ' and thm,” saysW, 5

' mestic corporation and is gov- - Wolf femains publisher -and. and ; e
‘erned by Hawaii corporate law. will be pald by Erie Busmess my ‘staff is now belng rewq] ed’ ‘ g

| 1 Haw: _ “I'had taken my company and . Management Corp. based ° he -added. - R . é
! 1:;);:;0& ef;(’)‘l;.n e: angloégri%orrg% : _its newspaper as far as my Erie, Pennsylvania, of which he i “Ka arwnll have two edrtorlal "};

resources could carry. We-start- NOW.owns stock and will become . voices nd more marketing and -
ed with less than $100,000 in 2 direetor. ’ advemsmg options assured with -
sales in'1979. The year ending . “The 1mprovements that are _the new strength being peured
March 31 we reported $842,000 plannedwﬂl make the Times anex  into the Times,” Wolf said.

in sales,” Wolf said notipg the ‘tremely .. lucrat1ve property in a “Ifs a proud day for my hard-
. company’s first profit, too. delightfully-beautiful place,” working and loyal staff and a_
He speculated that this type of W ©If added. proud day for, Kaual,” Wol :

‘ company, shares: .of St°°k>" ere - growth resulted in the interest of Already in -the works is an concluded.
5" £ R o ) ) T
traded, WOlf Sald. . outside investors. g - S *

“Baswally, allrthat has -hap- " SEO oo o ‘ O f__ e A

the Kauai-TFimes; as-well"as a
. - commercial printing and mailing

]operatlon in Nawiliwili
: |4 . “In_order to protect all stock-. i
- holders of WPC, and in an effort - §
to reWard the. new 1nvestmg

i -~ . N R A

ST".L M.RE ON HAWA”AN LANGUAGE |
Hilo duet don't see early En;;' j

In prmtmg our letter respondmg_' ® The Engllsh language is the vears. Then, the Chlld’s home”
to one Times’ ed1tor1al the Timeés . cachet to living in present day language is introduced as an aca- -

vrsu:mr{m £ DN ERSREE Kl SIS EA RSN RAE AR TR

‘ i S Ny §g§irihngqmdisé in the Pacific an 1mportant language of formal 3
education. Often’ chrldren in sulr &

A Bq!tlgfi__eld'Not a Wéqpo‘n

| _ : — printed a second editorial. We Hawai'i and America. . - demic language with it gradually mersion classes afe never even s
!- T PETER WOLF would like to respond again. The Both arguments need further becornmg the dominant language . taught | to read and write their own§
; i Publisher & Editor issue in question is education at commeht. ) o of the classroom. : mother tongue. 3
R _ e o Npihau School. We urge support - First, ' immersion:, What the English speaking children in  Typically children in submer- %
' ' , ‘ of DOE plans to .introduce the Times is proposing is not immer- French immersion programs. on sion pro ams develo feehn s ofﬂ
) : i _ ) KAT!,E BEER . — academic use of Hawaiian there sion, but submersion, as it is tech- the mainland are taught to reéad | pragr oP _ 5 rdz
: R - . @?‘9“"" Publisher - Ql’g"'"”’ u - with English taught as a second n’-,lc known as educ’atlonal li- and write English after they learn .0 3 e !}%
P Debra Perréira Wolf l m language. The Kaua} szes pro- terature The key. dll’ference rests to read and write French. By the ty preal outcome is lmgurstlc a dé
o Associate Publisher - Advertising poses that no Hawaiian be used at in academic attentron to the eighth grade, however, the majo- cultural extinction, o

s . ‘T SR HAWAI PUBLISHERS Ni“ihau School. chlld s tongue 7 rity of their school work is inthe Agam we emphasrze that._ the
N ’ Veronica Rapozo o ' The Times uses two arguments - Immersion-is an-“in and out " English language of their homes. - most sucgessful indigenous mino- £
\. g Admlmslruﬂve Assisfant : in supporting of its position. approach. .Children in.an immer- Submersion is an approach with £ F

rities _worldwrde use their tradx—
tional language in school w1th‘*‘
languages such as Enghsh empha— S
sized in specxal second language-:

: S R ‘@ Total immersion is the easi- sion “class are- totally surrounded. an ‘‘in” but no “out.” The child’s
The Koucu Tlmes(USPS 659- 330) is pubhshed weekly by Wolf Pubhshmg est and most effective way of - by. a new language for two to, four home language never returns as
b . Coempany, Inc. News, advertising administration and circulation offices ‘teaching a new language. e . -
are located at3133 Oihana Street, Second Floor, in Lihue, Kauai. Prinfing : : L

| , and mailing facilities are located in Nawiliwili Kavai Reach All Depart

Co ments by telephone at (808) 245-8825.
Jhe Kauai Times is direct-mailed to 19,380 homes on Kauai, which

' mcludes 12,557 paid or requested copies and newsrack sales. . : (7 . » '. " A A ;

POSTMASTER Please send address corrections to Kauai Times, P.O. Box : - P R ' : 5 ) 1sm. Amerxcan dogs not mean»

392792, Lihue, HI96766-6272. Subscriptions are $15 for one year in Amesica English or even mamstream IS )
it did our nations founders would 4
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LIHUE — The war in the Persian
Gulf has bad a swift and unsettling impact
onKauai’s visitor industry. The industry,

* which fuels 80 percent of the island’s

economy, is experiencing a dismaying
dip in occupancy rates, a lull in reserva-
tions and a surge in cancellations.

The war, coming as it does just as .

hotels were beginning to feel the pinch of
a sluggish Mainland economy, has, al-
most overnight, changed Kauai’s
economic picture from one of relative

strength to one of widespread uncertain-

Before the less than three-week-old
war, Kanai’s economy was strong, says
Kirsten Baumgart Turner. "We have a

booming construction industry. We have |

a visitor industry that has been growing
every year. Compared with the Mainland,
we're sitting much better than many

. places.”

The problem is that Kauai’s economic
strength depends, in large part, on its
visitor count, and when those numbers
begin to sink, the economlc picture chan-
ges rapidly.

: "Anyshghtmsrupuontoﬂlevmtorm-

1 Qustry could change that p1ctm'e over- .|
_might," “Turner, says. 'And this is not a

ing in the Hanalei -] slight disruption.'It’s a very strong dis- -

‘CPR, Emergency. |

ruption.
"We pivot on this one industry, and

{.as a community 1 herc c«zemes Lhe war. People are suddenly

"You re seeing véry slow busmess in

the visitor industry projected for the next'

30 days."

Of course, there is a possibility that
when the shock of war recedes, visitors
will reconsider their plans and proceed to
book vacations.

"] think we need to look at it agam in
mid-February because even with the war
on, things could perk up again,” says
Chris Cook;, tourism specialist at the Of-

By ANNE E. O'MALLEY

LIHUE — A nationwide recession, a
drop in tourism and the onset of war in
the Persian Gulf has left most Kauai busi-
nesses feeling the pinch. Hardest hit are
businesses that rely heavily on the tourist

trade, but even among those, some are €x-
periencing strong sales.

"There’s nothing really alarming that

'-prehenswe Time w111 el riow."

There alSo are some indications that
fearing European travel, individuals and
groups will reschedule and come to
Hawaii.

"We have been flooded with inquiries
of programs that were thinking of goixig
to Furope, Greece and so.forth," says
David Shackieton, managing director of

the Westin Kauai. "We haven’t ‘booked -

anythmg asyet, but there have beenalot

jally on the tourlst route

POSTAL PATRON

‘I/f the war ends
tomorrow, it’ll
be a little blip.
If the war ends
in two months,

it will hit us

hard, very hard !

Klrsten Baumgart, Tutner

! Econornic DeveIOpment Dlrector

Photo by

“'ihe Poipu Beach Resort Assocxaudn,‘ iso
 points to re-routed Furopean travel‘as a
possible plus for Kauvai. "We’re getting

calls from.group and meeting organiza-
tions who want to change plans to Hawaii
from Europe," she says.

Turner says her office has received

- some confirmation of European con-

ferences being switched to Hawaii. "But,
we can’t depend on that yet," she cau-
tions.

ThomasTamura- |-

e pincl

Hawail Hotel Assoclamn says mdlca— ‘

tions are that occupancy rates throughout
the island will dip to somewhere between
45 and 60 percent in February. General-
ly, he says, February isa good month with

~ occupancies between 75 and 90 percent.

Shackleton says the Westin expects to
wind up January with a 55 percent oc-
cupancy rate, which is about what had
‘been anticipated, but which is down from

See WAR on A-9

and she’s got the numbers to prove it.
She did sales of over $30,000 this January
in the Marketplace location alone, an in-
crease of close to 300 percent over the
$13,000 in sales for the same month last
year.

Oki lefther teaching career of 25:years
in June to boost sales in her business; and
she says that she has consistently pulled
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Why does everything
have to be so dlfflcult'?

By SUE DIXON-STONG

Maybe mine is a naive point of
view. ButI don’t understand why the
state would spend $2.4 million on a
temporary launching facility for
Kauai’s commercial helicopter
operators, and at the same time wash
its hands of any responsibility for
negotiating a launching site for tour
boat operators who have been
prohibited from using their Hanalei
River facility.

Especially, since members of the
helicopter association don’t want the
new facility and have gone to
Washington, D.C. to try to stop it.

I also don’t see why the county
would drag its heels on a proposal to
build an affordable housing project
when Kauai is looking at a housing
shortage of about 3,000 units and the
average Kauai employee -- with a
gross income of less than $15,000 a
year -- cannot afford market rental or
for sale rates.

And why would the Yukimura
Administration propose what ap-
pears to be the most costly and com-
plicated solution to a bypass road
around Koloa, ignoring offersof free  watched as government attached to
land from two sources as well as thié - the promlse “of an oi] boom and al-
recommendations of several ‘¢oin:: "Towed developers to-overbuild
munity and commercial assoma- metropolitan Défivef and itie Front
tions. #iRange. The ‘wholé-thing went bust

Things, political, don’t always about the time I left, in 1986, for
make sense. Especially when you're  Hawaii. Colorado has remained ina
not party to the subtle maxims and depressé'd‘ $tate since.
political stratagems that guide public It was’ with' fascination and be-
servants into this decision orthats . #iwilderment’ “hat T approached

When I left Illinois in 1979; I* " government in Hawaii. Working on
believed 1 had left one of the most  Qahu, I soon discovered that politi-
politically corrupt governmental - cal i lites were hlghly accessible
systems in the nation. Thers, state’*"and geﬁ%’r‘éﬁy‘ andId m their ap-
legislatures are paid to-Work yedi* proach: ’
round, allowing the simplest of:is<i= Ev;ery‘onewas 80 pohte Itseemed
sues to evolve into a mizmaze that* "{hat h&“one’ ' Wanted to make a
served to sully the results of any ac- decision until everyone either agreed
tion. : on the solution or lost interest in the

After serving in the ﬂhnms State U- result

EL T grew to-have a strong approcia-

BETWEEN THE
LINES

Congress. Serving at the state level
was enough of a challenge to his
moral fiber, he said.

In Colorado, where I lived for the
next six years, things were different.
The legislature was in session for
only part of the year and politicians
were much less hardened.

It was refreshing. But then 1

Legislature for one term, a fﬁéﬁﬁ“
told me he would never v f6f7UES

tion and respect for Hawaii’s system
of goveming. Although at times I
grew impatient for the wheels to
turn, I was impressed with the state’s
apparent enthusiasm for democratic

. rule. In this tiny, multi-ethnic

society, where the person on the op-
posite side of the fence is often your
next door neighbor, 1 perceived a
genuine effort to not only please the
majority but to come to a concensus.

Then I came to Kauai. Here, I ex-
pected to forget about politics and
write stories about people, which is
all I've ever really wanted to do.

I'm doing that. And it’sa wonder-
f1: and. fulfilling experiencé. But,
somehow as I seek out stories about
life on Kauai, I find myself unable to
avoid issues like housing, helicop-
ters, boats, tourism and highways.
That is life on Kauai.

And in the short time that I've
lived here, I've become aware that
county government is dealing with
strong community sentiment that, at
times, manifesis in opposing forces
but, at core, maintains a deep desire
foralifestyle that is harmonious with
the natural spirit of the island.

Maintaining that sensc of har-
mony when houses must be built,
roads improved and tourism
balanced isn’t easy.

Mayor Yukimura and her ad-
ministration have been entrusted
with that task.

Maybe, I'm naive. ButI think that
task would be easier if someone
would untangle the issues, and move
forward.

Affordable housing should not be
placed on the back burner while
someone tries to decide if it still will
be affordable a decade from now.

Temporary sotutions with a price
tag of $2.4 million should not be al-
lowed even if the state is doing it.’

1 guess I am naive, but it seems to
me that the simpler the solution, the
more likely it is to hold. But then,
that’s why I’'m not in politics.
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"By PAUL C. CURTIS

PUHI — The county and state

- governments have plans for nearly

any project you can imagine.

The various plans and studies
concerning highways and traffic on
the island have been well-chronicled
in this newspaper.

There are state plans on every-
thing from housing to health, and
county plans for things like the
Koloa bypassroad, Vidinha Stadium

“complex, néw Lihue Neighborhood

Center, and a myriad of other
projects R R

. Buty for the time being, the island
is operating’ ‘without the benefit of an
economic development plan.

The new head of an organization
formed by business leaders to push
existing businesses and encourage
new businesses, is a bit bothered by
the non-existence of such a plan.

Susan Annette Kanoho, execu-
tive director of the Kauai Economic

-Development Board, said "yeah,

very," when asked if it is shocking or

scary that the island and county lacks " § "

an economic development plan.

"At this point, we feel that, if
there’s going to be one (a plan), we
want to be involvedinit, asaleader,”
she said.

As the face of economic develop-
ment on the island can change like
the winds, the plan would have to be
flexible enough to allow for regular
updating once the original plan is in

place, she noted.

The KEDB, Inc. was established
in June of 1984 to investigate,
promote and further responsible

on-the\island.

More recently, it developed a
mission statemient -and values,
developed by members of the board,

as geograpluc hnes anomeys Brad—

omic growth and development -

Kanoho, as well as Hal Malterre of
KCC, and state Rep. Ezra Kanoho.

The mission of the KEDB is "To
provide visionary leadership in the
creation, development and support:
of economic activity in the connty of
Kauai."

Key values include “identifying
and nurturing business oppor-
tunities; fostering and maintaining a
healthy economy and business
climate, while working in coopera-
tion with businéss, labor and govern-
ment entities; and preserving the
quality of life while maintaining and
enhancing the umquencss ‘of Kaua1 8
culture and resources.”

That’s "a great mission statemem

proposals passed at the Nov. 6

director since January of 1988, feels

-will help, give the KEDB a more
focused direction and purpose.

in values," Kanoho fegls.

It also points out something that
she has had to discuss in length with -
others: “"We want responsible

-growth, not just any kind of growth."

The organization, she added, is
not just pro-business.

Kanoho, who took over as execu-
tive-director in September after serv-
ing as secretary to the executive

the mission and values statements

Kanoho took overthe KEDBtop .-
spot after former execunve director o

Seq Economzc on A-7

GAR ISLANDS

ﬁ Sugar Mil

Sugar Land

Tons Raw

Sugarcans %

Sugar

# Island Acreage Toftal

%

Production Total

24.0
14.2
24.9
36.9

Kauai

4 Oahu

4 Maui
Hawail

40,904
24,341
42,459
63,109

210,887
146,084
272,324
934,319

24.4
16.9
315
27.2

100.0 863,614

100.0



‘Economic developmenf
is group’s middle name

From A-1

Eric Honma was appomtedKaumas-

sistant to Governor Waihee.

Currently, Tom Whittemore of
First Hawaiian Bank is president of

the KEDB board, with Melvyn'Y.

Kihara of Bank of Hawaii as vice |

president, Case & Lynch attorney
David W. Proudfoot as secretary.
and Garden Island Motors’ Wayne
“Richie" Richardson, 11 as treasurer.

Directing members include
Alexander & Baldwin, Aloha Lum-

ber Company, Amfac/JMB Hawaii, §

Inc., Bank of Hawaii, Case & Lynch

First Hawaiian Bank, Grove Farm 3
Co., Inc., Princeville Corporation }
-and Ventura Development repre-

sentatives.
Other members include Big Save,
- Inc., C. Brewer and Co., Ltd., CSC-
Pan Am Kauai, Garden Island
Motors, Gay & Robinson,. Wilcox
Hospital, GTE Hawaiian Telephone,
- Hale Kauai, Hawaiian Airlines, K.
Shioi Construction, Kauai Business
‘& Real Estate magazine, Kauai Is-
land Finance, Kauai Nursery &
Landscaping, Inc., Koa Trading
Company, Inc., Pacific Machinery,
R Electric, Sheraton Coconut Beach
and Young Brothers.
' Because of Kanoho’s variety of
“experiences (including film promo-
tion), the board felt comfortable with
- the transition period from Honma to
Kanoho, she said.

She noted that the dialogue and
meetings associated with revising
the mission statement brought the
board together, poised to move in
one direction, together.

A membership drive is on now,
and in 1991, expect the KEDB to
launch a public awareness cam-
paign, so people wili know what the
KEDRB is all about,

- - The membership drive is aimed at
getting more visitor-related busi-
nesses in the organization, While
the KEDB realizes the need for

diversification away from tourism,
the reality is that most of the island’s

L . .. .
canAanamy hinano nan tha vicitor in-

SueA Kanoho

look at other economic dévelopment
issues, she added. )

Now, committees are formed,
projects and proposals are going to
the committees, and the- KEDB
board has the final go-no go say. Her
job is to follow through on the
board’s decisions.

Now; also, the board is trying to

bring on board as many of the experts -

in their fields the island has to offer,
to bring their experiences to the
board on an all-volunteer basis.
Currently, Kanoho is the only
person on the KEDB payroll. If and
when she finds a secretary, that per-
son will be on the payroll, too. All
the board members and other mem-
bers are thiere on a voluntary basis.
Projects for the 1990s include
continual promoting of the film in-
dustry and Kauai as a natural site for

future productions big-and small;-

helping to find a permanent site for a
Kauai Produéts Council retail outlet;
and pushing for the establishment of
high-technology businesses on the
island. =~ -

The KEDB tooka co-sponsorshlp
role in the recent hlghstech sym-
posium at the Hilton, in’ part asanin-
vestigation to see what Kauai would

from the state Leglslature in 1991
for its programs.
It currently enjoys a $70, 000

the state Department of Business,

- Economic Development & Tounsm

The public ‘awareness campaign

) will be boosted by a new logo the
} KEDB has, designed by Griffin
# Noyes Associates.

The KEDB is a group of business
eaders who volunteer their time and
who are interested in economic

. development alternatives for Kauai,

and are decision-makers for KEDB-
backed projects.
" The KEDB also investigates any

- potential source of economic

development for the island which
will benefit businesses and the com-
munity here, she noted.

"I’'m real happy with Tom tht—
temore," she said of the KEDB board
president. "Without them (the of-
ficers), I'd be sunk."

"We’'re moving forward," and
with Kanoho as the new executive
director, is looking forward to a very
strong year of economic develop-
ment in 1991, she noted.

. If hard times are coming, like a

recession that appears to be shaping

up on the Mainland and would most
likely eventually make it to Kauai,
"that’s why we need economic
development,” she said.

Some projects the KEDB has
been involved in include sponsoring
an agricultural specimen-collecting
trip to South America, as well as the
highs-tech symposium.

The organization also supports

agricultural endeavors, is exploring,

the possibility of. establishing a
foreign trade zone, and supp
pansion of the Lihue Airportrun

Italso hasa Kauai Floral I
Development Program and ‘K

sometimes with the county Ofﬁce of
Economic Development, and its
" director Kirsten Baumgart Turner.

If the KEDB can raise $10,000
from pubhc and ‘private sources, it
will getan additional $10, 000 grant

grant from the Legislature, through . |

Py [

g

By sp¢
with th
we ha
his col
jeweln

i

e

&5



RENT-TO-OWN |

- No Credit Required
« No Security Deposit
. No Long Term Obligation
« Includes All Servicing
"« Free Delivery -
RICE SHOPPING CENTER
- :4303 Rice St.

Phone 246-1166

TRAVEL-RITE |

p.0.Box 1118
Waimea, H| 96796

lsi YEAR CELEBRATIONl

yuld like to THANK YOU for

r past patronage and invite

o join our celebration on
AUGUST 1990 at S'pm.
ments, Pupus and Door Prizes!

)8) 338-0044

" CERTAIN RESTRICTIONS APPLY |

$5.00 or more to fight muscular dystrophy
| we’ll install your choice of Cinemax,
/time, HBO, The Movie Channel and/or
'he Disney Channel gbsolutely free!

" MISS THIS
TIME OFFER!

KAUAI
CABLEVISION

T

T G CF W W ima

| Sue Kanoho named
| fo head Kauai
| economic

Susan A. Kanoho has been
named executive director of the
Kauai Economic Development
Board, the board announced recent-

) Sue Kanoho

ly. .She replaces Eric Honma, who
is now Governor Waihee’s repre-
sentative on the island. Kanoho has

‘] been with the KEDB since January

of 1988. Kanoho was executive as-
sistant for the New York firm of
Alexander & Alexander, and as-
sisted the vice president for the West
Coastregion in marketing and public
relations operations for eight offices.
She is a member of the American
Film Institute, Quota Club, and en-
joys writing and sign language. She
lives in Kapaa with husband
Solomon Kanoho and newbomn son
Justin. The KEDB was formed five

Py L

board

years ago to investigate and promote
sources of economic diversification
for the island. It receives a grant
each year from the state to fund
various projects in the area of film,
diversified agriculture, and Kauai
products.

TSUCHIYAMA NAMED
AT NORWEST HERE

‘Scot Tsuchiyama has been trans-
ferred to the Norwest Financial of-
fice at 3122 A-14 Kuhio Hwy. in
Lihue. He joined Norwestin 1989 as
a credit manager in Honolulu, and
returns to his native Kauai. He is a
graduate of Kauai High School, and
a 1985 graduate of the University of
Hawaii at Manoa. He holds a
bachelor’s degree in €Conomics.

He replaces another Kaunai
product, John Miyao, who was
promoted to manage the
Mapunapuna branch in Honolulu.
The Norwest Financial office
provides a wide range of consumer
and commercial financial services,
including mortgage loans, install-
ment loans, and retail finance con-
tracts.

TUESDAY DEADLINE
FOR ALOHA SPIRIT

Kauaians have until Tuesday,
Sept. 4 to complete and return

See Moynahan on A-13

W 245-7720

not apply to service exchanges. Offer expires September 7, 1990

AN INTERMEDLA COMPANY

HONOLULU — John Henry
Felix, chairman of the board of trus-
tees, Hawaiian Memorial Park
Cemetery Association, recently an-
nounced a five-year strategy that

—

S

H&R BLOCK’S
INCOME TAX COURSE

calls for aggressively expanding
company operations throughout the

state.
Plans include the acquisitions of

existing companies as well as

Memorial Park Cemetery Associa-
tion and the Borthwick Group, we
have a wide range of products and
services to offer present and future
clients."

Felix said company expansion
will also provide greater long-term
benefits for customers, with the trust
funds receiving substantial financial
gains from prime, revenue-produc-
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Akaka to Bush: Don’t hurt sugar

' WASHINGTON, D.C. —In a
letter released recently, U.S. Sen..

:Daniel K., Akaka urged President
‘Bush not to weaken the domestic
‘sugar price support program.

¢ “Turge you to disavow published

‘comments by members of your ad-
~m1mstrat10n that the farm bill would

Sena tor 1

. Karaa High School
* Co
Fort Collins

of Law, J.D.
* Kauai’s Delegate,

Convention

| Fernandes SaIImg
QUALIFICATIONS

~ } e St. Catherine’s Grammqr{ School

| orado State University, B.S.

¢ Cleveland-Marshall College

1978 Hawati Const:fuhonal
¥ ° Kauai’s Senafor 1982-1990

be the subject of a presidential veto

"if the support program for sugar is

continued at the current level,"
Akaka said.

In addition, Akaka cnUClzed a
plan by the U.S. Department ‘of
Agriculture to seek an immediate 10
percent cut in the 18-cent-per-pound

 ports.
. "Hawaii is our country’s second- .

‘sugar program.
The letter to Bush follows a letter

to Secretary of Agriculture Clayton

Yeutter."
Akaka told Bush that, despite his
assurances and those of his repre-

séntatives before congressional .

hearings, it appeared that the ad- | i

unilateral reductions in sugar sup-

largest sugar-producmg state, and

_the importance of sugar to. the

economy, ecology, culture, and
beauty of the state is enormous,"

| Akaka said, "The sugar industry is

the ‘state’s ‘third: largest general:mg
nearly $400 mllhon,m revenues, and

is directly and 1nd1rectly responsible
for more than 20,000 jobs."

. Akaka, who has successfully
fought to retain the sugar price sup-
port progtam atits current level of 18
cents per. pound, told the president,
"America’s sugar farmers deserve
your commitment not to unilaterally
reduce the sugar loan program. I ask
for your continued support for thlS
vital farm program,”

The House Agriculture Commit-
tee recently approved legislation to
continue the program as a com-
ponent of the omnibus farm bill. =

_ministration is abandomng its long- .
- standing promise not to seek

. A LITTLE HELP FR
«specialist Mike Stever,
help from some of his

Iables

From A-1

it Iooks like that might b
While substanc
mothers who are carryin

" this state are the ones bei

with confidential, no
treatment methods, the
house needs some edt
treatment in many cas¢
continued.
"Chemically-depend
who use drugs during
usually live in substance-
vironments," Simpson se




s possible that a portion of the.
Lihue transfer station could be
»d for residential dumping only,
the county trash trucks tem-
ily diverted to the Kapaa trans-
tation untilthe new Lihue
'y opens up, he said.

ere are lots of statejcounty and
€ construction projects going -
ht now, which could affect the
bility of Kapai Builders per-
lor materials for the new trans-
ition, he said.

John Hardér
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HONOLULU — For the first
eight months of this. ;year Ka

thewestbond(pnmv YU
land guests)figure at 758,130.
The eastbound figure for the first

- eight months was 114,780. Before
- this year, Kauai’s visitor arrival

figures were based solely on
westbound figures.
The 1990 first eight monthis

- westbound figure is down 3 percent

from the same period last year, ac-
cording to Joe Collins, vice president

‘of market research for the Hawaii

Visitors Bureau.

Despite the modest decline in
westbound visitors this year as com-

pared to last, Kauai will still pass the

one-million-visitor mark for the

fourth straight year.
HV B prognosueators are cal]mg

for (he one-millionth Kauai visitor to:

arrive sometime in late November or
early December.
Kauai’ s number of westbound

visitors in August {the latest full - ;
month available) was 106,890, up |

‘7.1 'percent from the same month in
1989.
Eastbound (mostly from Japan)

visitors were 16,300, for a total of
+123,190.
Visitors who planned on coming
exclusively to. Kauar and to no other

island in August, numbered 28,560,

westbound, and 1,360 eastbound for‘_‘

atotal of 29, 920 Collins sa1d
That westbound Kaual-only t.raf

W

ficisup a- whopplng 28. 2 percent‘-

prices, Collins predicts a good end of
i /the year for Kauaj and the entire‘

state..
- "Through the end of the year,

we’re leoking very good regard_less :

of the srtuatlon inthe Gulf "
The state.and Kauai will end up

with-a 2 percent:to 5 percent growth
in visitor arrivals, just as HVB presi-
dent Stanley Hong ‘predicted at the
end of last year, Collins noted.

The strength, though, ‘will come
from eastbound rather than

'--westbound visitors, he added.

"Sure, that’s affectmg tourism
everywhere " he said of skyrocketing

ol prices and airfares. "And we're “

going to take our kicks in terms. of
westbound visitors. ‘

"But, edstbound will be like gang-
busters.”

Areas that don’t necessarily
depend on westbound visitors won’t
be impacted as much, Collins con-
cluded.

the Big Save/KUAI Treasure Hunt in-arecord 10 days are
iDouglas Chun, getting congratulations and the $1,000 prize noted.

from the same month last ‘year, he'

Value Center assistant manager, and Melinda Uohara 0ofBig
Times photo by Paul C. Curns

. Whilé the situation in the Mideast
‘has obviously affected oil and airfare
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Pledges for each book read were
collected from family and friends of
the children. ’

2 xerens saveve

The following classes raised the
most money in their grade levels:
Monica Enoka, kindergarten; Bon-

‘parents and commufutyf‘ he‘ added.
"What is exciting is that. the stu—

dents have the ‘World’ at their -

fin rrerups

‘days when seafaring
e sentinel. Soon, the
2 onThursday, March
he Westin Kiele Golf
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ites by somewhere in the
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ery year," due to inflation,
rlipment and supplies, and
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te hospitals are somewhere
‘hborhood of 35 percent to
nt lower than private
n the state.

present, it is a real good,

e patient."

the rates have stayed the
he state-run hospitals, the
care have continually in-
forinouchi continued.

1, KVMH is "doing real
rinouchi said. "It’s very,

ThlS money, plus matching funds

POIPU--Kauai’s hotel occupan-
cy rate in 1989 was the best of the
QOuter Islands.

Kauai’s occupancy rate of 71.32
percent last year was better than even
Maui’s, and second only to Oahu’s
86.44 percent figure, according to
figures from the Honolulu firm of
Pannell Kerr Forster.

Maui’s 1989 rate was 69.32 per-
cent, and the Big Island’s was 60.84
percent.

The 1989 results show a role

‘| reversal, as Maui usually leads the

Outer Islands in occupancy.

In 1988, Kauai’s rate was 66.88
percent, behind Oahu’s 85.44 per-
cent and Maui’s 73.35 percent, but
ahead of the Blg Island’s 56.41 per-
cent,

\ The South Shore led the Outer Is-

land destinations in terms of hotel -

room occupancy last year, said
Margy Parker of the Poipu Beach
Resort Association.

Poipu’s 1989 occupancy figure
was nearly 80 percent (79.17 per-
cent), up from 71.81 petcent in 1988
and substantially better than even
west Maui’s 71 percent figure.

East Kauai did better in 1989 than
itdid in 1988, too, with last year’s oc-
cupancy rate being 67.42 percent (for
an island total of 71.32 percent), with
east Kauai’s total for 1988 being
64.19 percent (for a 1988 island total
of 66.88).

The growth in island occupancy
from 66.88 percent in 1988 to 71.32
percent in 1989 is a sign of the
strength of both the economy and in-
dustry, visitor industry officials said.

East Kauai hotels remained a
great bargain, with average room
rates actually less in 1989 than in
1988.

The 1988 average east Kauai

nie Kakinami, first grade; Florinda

room rate was $79.23, and was
$77.74 in 1989.

Kauai’s average room rate for
1989 was $92.77, a slight increase
from the 1988 figure of $89.44.

Poipu’s average room raie was
$118.55 in 1989, and $106 22 in
1988.

Maui was the most expensive
place to stay, on average, with 1989°s
average room rate of $133.65, and
$133.70 in 1988.

The Big Island’s average room
rate jumped from $87.28 a night in
1988 to $121.27 last year. Oahu’s
1989 average room rate was $84.48,
-up from $75.16 in 1988.

ps Outer Is
hotel occ

$17.20 in 1989, up from $16.25 in

1989 and $22.06 in 1988. :

lands
upancy

Behind Oahu, Kauai continued to
be a bargain for hotel guests who
chose to eat in the hotels, according
to the figures.

The average daily hotel revenue
per guest for food alone on Kauai
was $20.46 in 1989, down from
$21.29 in 1988.

Oahu’s average daily hotel
revenue per guest for food was|

1988.

The average daily hotel revenue]
per guest for food alone on Maui was
$26.69 in 1989, and $25.62 in 1988;
and the Big Island’s was $28.49 in

KAUAI ,
BIG ISLAND 60.84 5641

MAUI
OAHU

7132% 6688% |.

. 6923
86.44

7335

8544 J
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to-the-affordable housing ef- .
len it is used in conjunction
te, county, or private affor-
yusing. ’

Mae’s low interest rate and
\yment, combined with alow
je price on the affordable

assists people who cannot - ‘point as loan origination fees.

y afford to buy.
est rates on the new Hula
yrtgage loans. will be fixed at
775 percent or 7:5 percent for
s, as compared with the cur-
rket rate of over 10 percent
ear, fixed-rate mortgages.
e are no asset limits, but
borrowers must not exceed
»wing income limits:
an 8.75 percent mortgage
amily size of thrée or more:
$47,400; Other islands:
); Family size of less than
Oahu:  $41,200; Other is-

mplayees of one car rent-
firing 0o-owneryit seasy.
1e Airport for d team shot

lands: $39,800.
For a 7.5 percent mortgage rate:
Family size of three or more: Oahu:

. $33,000; Other islands: $31,800;
Family size of less than three: Oahu:
 $28;800; Other islands: $27,900.

Hula Mae buyers pay only one

Depending on the purchase price, the
minimum down payment can be as

- low as 3 and 1/2 percent, as

prescribed: by the Federal Housing
Administration, the mortgage in-
surer.

The Hula Mae program was es-

" tablished in 1979 by the state Legis-

lature to provide below-market
interestrate loa,ns;to first-time home-

_buyers; -

- To date, the staté"s\housing agen-

“ cy has issued $833,870,000 in bonds

which finance the program, and has
assisted approximately 5,600
families in purchasing homes of their
own. 4 o

Interested parties may receive in-
formation on the revised program
from most banks, savings and loans,

the Royal Hawaiian Shopping
Center in December, and will feature
distinctive, high-quality entertain-
ment amidst a live tropical rainforest
setting.

- -BLUE WATER-JOINS
ERA NETWORK NOW
Blue Water PropemesKaual, -Inc..

of Princeville has joined ERA Real

Estate, the nation’s second-largest

and Hawaii's largest feal estate

franchise organization, Terry

Street, R, principal broker, an- .

nouncedrecently. "We are extreme-
ly excited about becoming a member
of the ERA Real Estate Network, be-
cause it is an established; nationwide
company. founded more than 16
years ago, and Hawaii’s number-one
franchise," said Street. "We looked

at several franchise organizations

before making the decision to join
ERA, and ERA Real Estate sur-
passed them all in member services,
technology, and consumer services,"

" vices include specialization in con-
- dominium and residential property:

"Poipu’s popular Flamingo Cantind

‘needs of our clients;™ he-said.-Blue-

Water Properties, Kauai, established -
in 1977, has offices in Princeville
Ceriter. The firm’s real estate ser-.

sales and management. Owners:.
Terry and Kathy Streetare activein.

 the Princeville Men’s and Women’s:

Golf Club, and reside in Princeville':
with daughter Kristy, a senior at
Kapaa High School. . .

FLAMINGO.CANTINA
CELEBRATES NOW

Owner Don Cope and the gang at

recently celebrated the eatery’s;
second anniversary, The restaurant
is the winner of the 1990 Kauai Chili -
Cook-off. '

During its second year, the res-’,
taurant opened for lunch, added an:
all-you-can-eat taco, tostada and:
burrito ‘bar, and more. Call 742-*
9505-for more-information.

Cents per gallon
125

AVERAGE JET FUEL PRICES
SINCE IRAQI INVASION
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" GOING'UP?: Of course..As you have noticed gas prices at pumps on Kauai goirig up in the mid-

dle of the Persian Gulf-crisis, the same thing has happened to jet fuel prices; as the chart above .

above). "

P
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shows. That means higher ticket prices for inter-island travel (see the lead item in Business Briefs
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Windstar Kauai is hosting a
statewide conference to support the
Windstar Foundation’s global
project to foster a healthy environ-
ment and a sustainable future.

The two day conference is
scheduled for Friday and Saturday,
February 16 and 17th. Registration is
at 10 A.M. on Friday at the Paddling
Club at the Westin Kanai in Lihue.
Public participation is invited; ad-
mission is free except for nominal
charges for meals.

The February 16/17 Conference is
intended to provide an opportunity
for in-put in the planning of State-
wide programs by interested in-
dividuals, local environmentalists,
and community organizations.

The Friday agenda of the con-
ference will include such topics as:
the Windstar catalytic project plan-
ning process, promoting a broad base
of public and private participation in
program activities, the role of busi-
ness and industry in environmental
education and community action, the
use of public television and other
media, fund raising and procedures
for project evaluation. The Friday
agenda will also feature two short
films on the activities of the Windstar
Foundation.

Friday evening will feature a pot-
luck dinner in Wailua followed by a
planning session focused on the
Saturday portion of the Conference
which is intended to increase com-
munication and affinity among par-
ticipants through recreation and
communication activities.

The Hawaii officers of Windstar
who will be attending include: Vir-
ginia M. H. Dunas, Kauai; Bruce
Bebe and Andrea Swanader, Maui;
Marn Davis, Hawaii; paula Mantel
and Gary Andersen, Oahu; as well as
Tova Cardillo and Susan Lamb rep-

resenting Molekai. The State'chair-
person for Windstar is Glenn Hontz

February 16, 1990, The Weekend Kaual Times B-1

Windstar Kauai hosts
statewide conference
on environmental issues

from Kauai. Windstar members and
interested persons from Kauai and
the various islands will also be
present.

Windstar Foundation, an interna-
tional environmental organization, is
comprised of a world-wide network
of Windstar Connection Groups. The
Foundations also sponsor seminars,
cultvral exchange programs,
workshops, films, computer based
data systems, publications and other
public events directed towards
cooperative action. Their goal is a
healthy environment and a sus-
tainable future: one that they believe
can be achieved when we satisfy our
present needs without diminishing
prospects for future generations.

Windstar was founded in 1976 by
John Denver and Thomas Crum. The
foundation recently received a
$500,000 grant from Amway and is
currently involved in a long-term
planning program with such agen-
cies as the National Wildlife Federa-
tion, the Rocky Mountain Institute
and NASA to implement its goals on
an international basis. There are

Connection Groups similar to the

Hawaii organization throughout the
United States and in Japan, Australia,
Canada, Russia and Africa.

For more information concerning
the conference, please call the Kauai
Windstar office: 742-7477, 742-
6930 or 742-7373. ,,»{ Yo 2 0
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First Lady seeks nominations
for volunteer recognition

The Statewide Volunteer Services
(SVS) office and the First Lady of the
State of Hawaii, Mrs. John D.
Waihee is privileged to invite
nominations from the community to
honor individuals, organizations;
private businesses and project which
warrant special recognition for out-

standing voluntary service.

" Any individual, organization,
project or business engaged in out-
standing and extraordinary contribu-
tions that benefit the community or
state may be nominated.

Individuals or groups who -are
paid for activities they perform, with
the exception of the private business
category, do not qualify.

Volunteer activities must be per-
formed: in:the State -of Hawaii..-The
individuals or group being
nominated must have been actively

“volunteering» during the calender

year of 1989 to the present.

Any person or gréup may submit
as many separate nominations as
desired. Only one individual. or
group can be nominated. Nomination
forms are available through SVS and
at your public library.

All nominees will receive a
meritorious- achievement certificate
of recognition from our First Lady.
Selected island representatives will
receive special recognition during Is-
land Award Ceremonies, and they
will be honored at the Oahu’
Ceremony by First Lady Lynne
Waihee.

Separate Island Ceremonies will

be held during April 1990, with
specific dates to be announced.

. All completed nomination forms,
along with one letter of reference
must be mailed with sufficient
_postage t0"Statewide Volunteer Ser- -
vices by Friday, February 16, 1990.

PAN

-TASTIC! PIZZA HUT

DELIVERS* IN LIHUE

And we’re delivering* special savings, too!

® Now, you can get Kauai’s

favorite pizza.delivered right to

hot, meltingly delicious, pizza
made fres.h and delivered fraa




With fewer and smaller jobs
coming up, industry leaders
-say worst may be yet to come

By PAUL C. CURTIS

HANAMAULU — Quick, name all the
large construction projects happening now
or planned for Kauai’s near future.

The problem is that list is very, very
short, literally starting and ending with the
King Kaumualii School construction and
work at the Lihue Airport. o

While there still is quite a bit of residen-
tial construction going on, the large pro-
jects are drying up fast, and that’s got
people all over the island very concerned.

Today, the construction industry, which
has been one of the big three forces in the
island’s economy (behind tourism and
sugar), is limping along, with no medical
attention in sight.

"It’s in pretty poor shape right now,"
said Alan Suzawa, owner of S&T Glass
and president of the Contractors Associa-

tion of Kauai. _

"It has been declining for the last 10
months, and we really don’t know if we’ve
hit the bottom yet," Suzawa told the Kauai
Times.

There are some projects coming on line,
but most of them are small projects.
Suzawa doesn’t even think the government
projects (federal, state and county com-
bined) can stop the slide.

- He did admit, though, that state projects
designed to jump-start the economy are
"helping out a lot."

It is, though, a good time for individuals
and governmental agencies to get the best
bang for their construction buck, he ob-
served.

"Everybody’s hungry," so contractors
are bidding on projects they wouldn't even
have considered bidding on even a few

See CONSTRUCTION on A-8

Airport jet-way replacement

Pprovides jobs, boa

rding safety




By PAUL C. CURTIS

WAIMEA — Sure, it’s exciting for Dr. Wayne Fukino of Garden
Island Medical Group to be doing something about the dxsmal state of .
health among his fellow Westside native Hawaiians.

But what’s got him even more jazzed is that the grassroots system

he’s helping to.design to improve the conditions of the native ’.

Hawaiians here should work for any one any place in the United States,
- if it works here.

Fukino, active in the group Ho’ola Lahui Hawaii (not to be. con-
fused with Ka Lahui Hawaii) since its birth here several years ago, is
involved with the group which is developing a tiealth care system for
native Hawaiians.

A' wds assessment study was completed for Westsuie native
Hawauans several 'years ago (without any- state, federal or county
funds);an similar study for the entire island is planned.

From the results of the. 1sland~mde stiidy; an island-wide system
wxll be: developed As, other islands. are concentrating on other con-
cems (because of the Yack of funds for mgre comprehensive work),
“eventallya’ statewide systém for dehvermgl health care to native
. Hawaiians will be developed. ,

- Fukino’s focus is on the very young. "We tend to address things
when. they are problems (high school stadents and teen pregnancies’
and drugs; for example) but we spend very little to prevent those’
* problems from occurring.”

By focusmg on earlier intervention, prevenuon and health educa-

See Hawaiians on A-2

Largest housing try
since Princeville

By PAUL C. CURTIS

KUKUIULA — "Ready to
roll" is a project which aims fo
supply roughly 4,000 singlé-
and multi-family homes over
two phases — Kauai’s single
largest development since
Princeville.

Kukuiula Bay — the work-
ing name for now — is taking
dead aim at-satisfying a wide
spectrum of the housing
demand still rampant on this
island.

"QOur intention is that it will
be attractive to the local
market,” said John Kelley,
vice president for community
and investor relations at
Alexander & Baldwin, the
owner and developer of the
sprawling project on Kauai’s
South Shore.

Taking a sizable chunk of
land out of McBryde Sugar’s
cultivated acreage, the
project’s first phase will in-
clude 1,700 homes on 200
acres — including a mix of af-
fordable, luxury, and single-
and multi-family housing,
Kelley told the Kauai Times.

~ Kiewit Pacific has the con-
tract for the major clearing and
grading expected to start next
month, and to take 14 months
to complete.

The site work is largely to
maintain view planes over the
gently-sloping project, and to
improve drainage. That work
will include bringing in literal-
ly tons of fill dirt.

The first homes in phase
one should be ready for sale in
early 1993, and Kelley said the
choice to make the homes at-
tainable to Kauai residents was
"an economic decision, not a
political one.

-"To be successful, the
project must appeal to the
Kauai resident population, and
a whole range of other poten-
tial buyers,” Kelley noted.
The existing knowledge about
the "unsatisfied housing
demand,” and A&B’s own
market research, tells the
developer that a wide range of

See Kukuiula: on A-2
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Kukuiula: Roadway
are big part of this housing project

From A-1 '

densities, and a mix of single- and
multi-family housing, is needed in
this project, he continued.

A variety of lot sizes, amenities,
improvements, and other features
should allow the project to gain that
broad appeal, he noted.

Goodfellow Brothers has been

contracted to construct sewage treat-
ment plant for the project, and Kel-
ley figures just a few more minor
permits are needed before that work
begins.
The second phase, which A&B
Properties Senior Vice President Bill
Campbell says has "the underlying
approvals in the (county) General
Plan to ultimately proceed,” is
planned to contain 2,300 homes on
800 acres.

Mayor Yukimura, who voted for
phase one while she was on the
County Council, said she opposed
phase two’s general plan change.

THE BIG PUSHOVER
ST vow $425 |

ture, and would create a level of
growth the South Shore is not ready
for, especially in terms of its in-
frastructure capacity,” Yukimura
said. ’

But Kelley notes that fixing up
existing roads, and building several
new roads — including a western
bypass road of Koloa — are part of
the project,and partof the conditions
for development imposed by the
Kauai Planning Commission when
zoning-change and other approvals
were given.

The entire project is being
designed for view planes, lots of
green space, and "designed to cap-
ture a theme as low-rise as possible,
and as Hawaiian as possible. We
will stick with that theme,” Kelley
noted. |

The planning firm Robert Lamb
Hart is doing community design
studies, and plans are to implement
"the best of Hawaiian architecture,”
so people would feel part of the _

improvements

B 1/0RE POWER! LESS MON

neighborhood, Kelley said.

As a change in corporate policy,
A&B will be actively involved in
both the construction and sale of
homes in the project, Kelley said.

"We really want to set the charac-
ter and tone of this community,” and
10 do that, the company has to be in-
volved in all aspects of the project,
including design, sales, and more.

Kelley said that the company is
still thinking about land use, view
planes, and laying out the parcels so
that a variety of different bomes
could fit here.

"This is substantial. It’s a big
project.”

Improvements to Lawai Road
near Prince Kuhio Park started the
construction phase of the project,
late last year, That work, done now,
iichided road widening, sidewalks,
drainage improvements and
landscaing.
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in the new Lihue Industrial
Glenn Ebe;y See the story

H—dw'ii

" lowgst: unenxbloyment raté.in the
United Statésfor the pasttwo: months
announced Mano Rarml dxrector" f

Indusmal Rélations. :

Hawaii’s unemployment rate for
February and March was 2.5 percent
and 2.6 percent respectively, com-
pared with the national: dverage of
7.2 percent and 7.1 percent for the
same period.

Thenational average ismore than
2 and 1/2 times greater than Hawaii.

"The best and easiest way to ex-
plain our low unemployment rate is
to say that Hawaii has a robust
economy which is growing at faster
pace- than ‘the national economy,”
Ramil said.

HONO LU e Nauonal un- -

prec
More than 92,000 jobs have been

‘ created

Unemployment has shrunk by
moremgnhalf '

‘bemg_qreateQatafasterpacethanme

“supply, of job-ready people who are

available for work.

--Most new jobs are being created
in the. service sector, fueled by the
growth of tourism. The service in-
dustry also includes health, law,
finance, and government.

The state labor department is
sponsoring several programs to im-
prove the state’s workforce. These
programs help people find jobs, help
employers find qualified workers,
and kelp people qualify for job.

Rohrer is the first pick as

Employee of the Month

... The labor forcé has been growmg:
‘ at a slower rate. This means jobs are

Thw; programs mclude:

Job fairs: A record crowd of
10,000 people attended the recent
Job Fair at Blaisdell Center. More
than:100 participating employers of-
fered all kinds of jobs;

JobHelp Store: The only program .

of itskind in the nation, it helped 900

people (Asian immigrants and -

Pacific Islanders) find jobs and
qualify for jobs in 1990; -

Molokai Ferry: About 150 Molo-

kai residents commute daily to jobs

. on West Maui (many of these people

were previously unemployed or on
welfare);

Food Stamp and Welfare (Project
Success and JOBS) Programs: These
programs have helped 2,500 people
obtain jobs;

Job Line: A TV program, "Fili-
pino Beat," features job listings from

June 14, is Lihue Wheel Alignment
and Services, Inc. _

Actually, the business has been in
business at the Lihue Industrial Park
II since March of 1988. _

But, they've only been in their
new lpcaﬁon, at Aukele and Peleke
streets here (3095 Aukele St.), since
April.

. The old location, across from
Senter Petroleum near Kuhio
Motors, Tire Warehouse and
Akita’s, was just too small, explained
Royce Ebesu, the former Lihue
postmaster who helps out with his
son Glenn Ebesu’s venture.

the Employment Service each week;
Lanai Job Training Program: 200
Lanai pineapple workers are receiv-

ing job training in many resort-

related occupations; -
McMasters: DLIR helps

McDonald’s recruit senior citizens

for a unique employment program;

Samoan Employment and Train-

ing Program: More than 770
Samoans have obtained jobs or
received job training and education
since this new program began in
1988. Many of these people have
been on public assistance;

ASSET: This program custom
trains people for skilled jobs, includ-
ing high-technology occupations,
enabling employers to remain in
Hawaii rather than moving to
another state. More than 250 workers .
in 11 companies have gained

puterized equipment, as well as

Ebesu'’s specialty, suspension work,
and muffler work.

The outlet also sells tires, and has
three lifts, and space for at least six
cars under one roof. The alignment
lift is included in the three lifts.

Also here are new office and wait-
ing room areas, both with air-condi-
tioned comfort.

closed Saturday and Sunday.
Besides Ebesu, workers include
full-timer Noel Agcaoili and part-

time employee Sterlyn
Shimabukuro.
During the grand—opmmg penod

there ‘are special tire prices. Call
246-9075 for more information, and
see the advertisement on page C-5 of
today’s paper.

l\/lcCharmes forms here

. HONOLULU — The newly-es-
tablished Ronald McDonald
Children’s Charities (RMCC) of

»fn S IowesT jobless rate

upgraded or new skills, or new jobs
since the program began in 1988;

Health Care: This program has
helped 400 workers upgrade their

skills in health care occupations at -

many Oahu health care facilities;

Apprenticeship: More than 3,000
people receive intensive training for
skilled jobs each year in 30 major in-
dustries; '

Job Skills Center: A new program
which gives free, short-term job
training to help people qualify for
jobs. The program offers a-fléxible
schedule allowing participants to
finish when they gain the skills they
need.

The success of many of the
above-listed programs is attributable
to a cooperative partnership with
government and nonprofit agencies,

and the private sector, Ramil said.

Hawaii is receiving an early divi-
dend with the introduction of the
Coke Float at McDonald’s

The Coke Float, which has just
gone on sale at McDonald’s Res-
taurant$ in Hawaii and is available
through Thursday, June 27,isa com-

.bination of fat-free frozen yogurtand

Coca-Cola, or Diet Coke.

It is served in a vintage. Coke
glass, whxch is given free to the cus-
tomer.

Dunng the first two weeks of -
McDonald’s Coke Float, 40 cents of -
every one sold will be donated to
Ronald McDonald Children’s
Charities.

Based on McDonald’s pohcy,
that means 30 cents (or 75 percent of
the total donation) from every Coke

" Float sale ‘will go to the RMCC

Havwaii chapter.

* "This is rally one of the best deals
possible,” said Pat Kahler, president
of McDonald’s of Hawaii. "The

treat, to begin with; and the Diet
Coke Float is only 80 calories, total.
Then the free glass, and best of all,
the generous share to the children’s
charities."
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" Coke Float is a delicious summer




tion speech back in 1988, one of my
15 goals was to keep tourism strong
on our island. And we saw that as a
twofold approach; one, through ef-
"{ fective and aggressive promotions;
and, two, by how we manage growth
on the island and fulfill the visitor ex-
perience and expectation once our
promotions get them to come here,”
she said.

"And I was véry pleased that the
J County Council recently aligned
themselves with my slow-growth
ol position, that we have at this point
& enough resort development, and
what we need to do is to really con-
| centrate on filling up our existing
|rooms and making our existing
| hotels profitable entities, so that they
can keep up with the upkeep and
rehabilitation and maintenance, and
also find ways to really enhance the
VISitor experience.

"So I think you’ll find now that
the county government is very much
aligned with that philosophy, and
that is indeed what we’ve in the last

erative effort,” she said.

[he advertising that the Kauai
rtising group is doing is some-
: that began with my.administra-
and we’ve been very strong par-

, two and a half years been attempting
OOd Of ] to promote,” Yukimura continued.
v other is- "Under my administration, we've

had the largest budget for tourism
promotions in the history of Kauai.
We’re trying to get the most bang for
our buck by the kind of coordinated
advertising and mutual cooperation
in dispensing with our tourism
money.

"When I got involved, we ex-
panded the Kauai Promotions Com-
mittee. 'When I became mayor, we
also expanded it to the resort destina-
ton areas (Poipu Beach, Kalapaki
Bay, Princeville and Coconut Coast).
So we really have a very well-
rounded group that has been able to
advise my administration in how we
do our promotion.”

Modern Bride magazine recently
published an issue which included a
six-page, full-color spread on Kauai
as a honeymoon destination. "In-

nt of the

o tourism. |
other is-

y dependent

Mayor Yukimura

nts in that, and are very glad at
s happening.

‘ourism is the lifeblood of
i, more than any other island,
: 80 percent of the economy is
d to tourism. I think more than
ther island, our economy is de-
'nt On tourism.

nd that’s why in my inaugura-

eway, Inc.
pting applications for:
‘RY MANAGER:

3r hour plus bonus package
ENCED BAKERS: K
:nt benefit package . |
alified applicants call: "

B22-2464

Ron or Apply in Person at:
afeway Marketplace
Waipouli, Kauai

cluded in there is the latest of the ads
from the advertising group.

"This is the kind of coverage that
is going on, that I think has been very
effective,” she said.

"We’re able to capture those
people (ioneymooners and others)
and involve them in the life of our is-
land, and hopefully then they’ll keep
coming to our island.’

"So, instead of a kind of a scat-
tered, uncoordinated approach to
money — different entities putting
monies in different places’'— what
we’re having is a coordinated cam-
paign,” she noted.

"And I know that Margy (Parker
executive director of the Poipu
Beach Resort Association) and
Kirsten Baumgart Turner (former
county director of the Office of
Economic Development) and others
were also instrumental in lobbying
the (state) Legislature for the last two
years to get an additional $150,000

tomeHVBmthelasttwoyears.

budget, and that’s meant an addition-
al boost to our tourism capablhty
"We also started' with 'a tourism -
strategic marketing, plan. that was
written by Kirsten Baiimgart Turner

m from the Office of Economic
¥ Development, and Gary Baidwin
R representing the Hawaii Visitors
@ Bureau, and with input from the
B Kauai Promotions Commitiee. ‘
8 “Part of that strategic plan.is to
N focus on the qualified guest, that
really is the person or the type of

visitor who not only enjoys what we

¥ have on Kauai, but has values that are
compatible with what the people

here also value, so that people are not

] commg here with unrealistic expec-

# tation — they’re not looking for a

B Waikiki — but they are lookmg for .
| the island that we are.

"And I think that increases our

ability to satisfy their expectations,
@ and it also creates a very compatible
B industry with the people who live and
§ work here," 1
|  "We’ve also been involved in

sports promotion,” working closely

she said.

with the Quarterback Challenge,

¥ world Corporate Games, worldwide

skurfing competition, and others.
"So, in a variety of ways, we are
implementing our goal of aggres-
sively and effectively promoting
tourism, and then fulfilling the ex-
pectations when they come here.

"And part.of fulfilling the expec-
tations is making sure they‘don 't get

IS Staile's

caught in our traffic jams, something
we're not quite yet successfully
doing. But with the new building of
the Koloa-Poipu bypass road and
some of the improvements between
Kapaa and Lihue, and also with the
institution ‘of the new Kauai Bus,
we’re beginning to address those
problems.
"Kauai is 555 square miles of in-

credible coastline, open spaces, |
mountains, valleys, rich in natural §

resources. We call it our ‘natural in-
frastructure.” . There’s so much talk
about infrastructure, and oftentimes

| we just think about sewers and roads,

“but actually, we have our natural in-
frastructure that’s equally critical to
or experience,” she said.

"And our people enjoy a living
that is really rooted in the history and
culture that’s tied to the land. So we
have our small towns, our favorite
fishing holes,. our spectacular sun-
sets, quiet places to swim and hike,

and familiar places to visit and talk

story.

that’s some of our uniqueness. And
this is the quality that I believe will
ensure Kauai’s place as a visitor des-
tination second to none.

"This is what my administration is
committed to maintain and per-
petuate. Therefore, how we grow,
how we pace and plan our growth, is
very critical in this commitment.

"Our visitors feel the impacts of
rapid growth just as the residents do,
and I think you who are on the front
lines with tourism know that. I get
letters about our traffic problems,
about them sitting in the traffic, or
about the general character of Kanai,
and how it’s changing and becoming
more commercialized.

"That’s what our visitors can par- .
take of with the people of Kauai, and

lane bridges.
"Many a rural, small town
been transformed into a bustling sub-

- urb or city when a main highway has

:been built to it. That’s neither good
‘nor bad per se. It just depends on
what the community wants. ‘

"So what do we want for Kauai?
I'believe we want to retain our infor-
mal, our intimate, rural sense of
living, our open spaces, our specxal
‘places, our sense of community: N

."And what do the visitors want?'
Ybu in the visitor mdusu'y know ber~
tér than L They want to see ouf‘
natural beauty. They want oppor-
tnities for rest and relaxation, and
recreation and re-creation, and mcya
want 1o be welcomed by v alocal com-
munity that has a genuine feeling oﬁ
aloha. : ‘;

"The way I see it, our economig
future depends on our success it
keeping Kauai Kauai, in preventing
over-commercialism and over-
development that not only reduces

‘So what do we wani for Kauai?
! believe we want to retain our in-

formal, our intimate, rural sense-
of living, our open spaces, our

special places our sense of

mmmumty

Mayor Yulkimura

s EIR e e —

"Our visitors and residents really
face the same destiny. That’s why
it’s so important how we grow," she
stressed. .

"Do we see Kaua1 as a place of
mass, Waxkﬂcl-type of tourism, or do
we see Kauai as a very specxal and
unique visitor destination area, with
spectacular beauty, quality facilities,
an opportunity for education and agd-
venture and a relaxed pace and a -
warm sense of aloha?

- "It’s impbrtant to understarid that
access often affects the character of
a place. For example, Hana. would
not be Hana if you could get 1 it in
20 minutes. Nor would the North
Shore of Kauai be the same if large
tour buses could gct over our one-

our natural environment but alSo,;
creates problems like traffic congcs-m
ton. m
"And I’m not the only one saymg,s!

this. In Paczﬁc Business News,"” ab
resort consultant "warned against be-t
coming so expensive or over-:
developed that people choose to go”
elsewhere.

"And in a recent HVB survey,
. one-third of those who said that mcm
u}p did not live up to their cxpecla—
uons\ gave the reason that Hawaii i xs
too coﬁm]ercxal and over.developed
And the Japcmese are saying that:
Honolulu is too crowd(;c,l

She concluded that, in he Iongk
run, Kauai will be the best VIS‘"TO““W
_destination in the state. ‘ '

e
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county’s 1973 Overall
Developmem Plan.

Kanoho sald, somethmg to teally
take and unplanent, somethmg that -

Thmug,ont e:pfocess, she said,
a 29-member community steering
committee - will review and provide
feedback on devalopmem of the
plan. :

throughout th 1sland gélhenng -data
to be incorporated in the final plan.
The plan, she ‘said, shodld be com-
pleted bythe e‘n’d of* March conomic Development
ult _m‘ Glemz Sato coun-

Pryde Robms Development Ser-

study focused ‘on proposed uses for
the-‘old-Amfac site-there; Has beén

awarded thé ¢ ntzact for pmparauon

1

e ;; ed Kauai Lagoons

Overall Economlc Development -

Wesism S&‘v‘wes* @mup, . Ka dweréxﬁé‘aﬁén hke we am," Kanoho
Kim of the Umversxty of Hawan,and said. -

ture- and people getting involved,”: -
"Pryde Roberts Job regardless of Jand. e shesald. "Iﬂunknghtnow thisisland
who’s paying:for it, is 10:say what .. - e { iti

tor Actlvmes Center, Sho
llioin at Fashion Land, Golf




